UNDER EMBARGO - 17th September 2008

New campaign aims to boost employability of local young people

Rosie Winterton, Regional Minister for Yorkshire and the Humber and Rt Hon David Blunkett lend their support
Yorkshire & Humberside companies are being challenged to help young people get ready for the workplace with the launch of Business in Schools today (17th September), a new campaign and unique website that connects business with education. 

Schools and colleges throughout the region have been invited by education foundation Edge to join the website and register the opportunities for employers to help deliver work-related learning.  Hundreds of schools have already signed up and local businesses can now be the first in the country to go online to search for the activities available, which range from giving a one hour presentation to providing support for the new diplomas. 
Business in Schools is Edge’s response to the overwhelming need for more employers to assist with work-related learning in schools and colleges.  While almost 90 per cent of employers in Yorkshire & Humberside think it is vital for young people to get practical experience of the workplace while in education, only a handful (six per cent) are fully involved with local schools and colleges. 
Local employers who do engage recognise the business benefits of working with schools and colleges, citing improved recruitment (34 per cent), improved staff skills (14 per cent) and practical skills to help bolster efficiency and their bottom line (12 per cent). However, employers overall said a lack of time (36 per cent) and resources (30 per cent) are the main barriers to getting more fully involved. 
Jonathan Bramsdon, Edge’s Partnership Director, said: “For years employers have highlighted their dissatisfaction with the key skills of young people leaving our schools and colleges, well now is their chance to do something about it.
“When we spoke to Yorkshire & Humberside employers about working with schools and colleges, they called for more information and a dedicated website to help them.  We hope Business in Schools will be the answer they’ve been looking for, making it easier for them to take their business skills out of the boardroom and into the classroom thereby ensuring the workforce of tomorrow is better prepared and job ready.”
Eighty-five percent of Yorkshire & Humberside companies currently working with schools said helping young people gain experience of work was their motivation for getting involved in education.  Promoting the business as a good place to work (84 per cent) and wanting to put something back into the community (79 per cent) were the second and third reasons for their involvement.
Martin Smithurst, Managing Director of Doncaster based Frank Haslam Milan, Yorkshire & East Midlands is supporting the Business in Schools campaign. He says: “We are a long-time supporter of work-related learning and would encourage all local companies to get involved with Business in Schools. Our work with schools and colleges has delivered many benefits to the business from providing professional development opportunities for our existing staff through to helping to support and evolve the next generation of construction professionals.”

Martin Smithurst will be speaking at the launch of Business in Schools at The Met Hotel in Leeds on 17th September between 4.30pm and 6.30pm. Keynote speakers joining him include Rosie Winterton, Regional Minister for Yorkshire and the Humber and the Rt Hon David Blunkett, MP, Member for Parliament for Sheffield Brightside. 

The campaign originated from in-depth research conducted by Edge in 2007 which found that 74 per cent of employers and 98 per cent of schools see a mutual benefit from employers engaging in education. The research, “Raising the bar and removing the barriers’,  also highlighted a real need for a mechanism that would for the first time easily and effectively connect business with schools and colleges. The result was the creation of Business in Schools.
Visit www.businessinschools.co.uk for more information. 
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Data
Edge commissioned YouGov to survey 400 employers by telephone between 16th June and 2nd July.  Qualitative research took place via two online forums with employers between 27th June and 14th July; face to face in-depth interviews with staff from 10 schools and colleges between 9th and 18th July; and in-depth telephone interviews with EBPs between 16th July and 24th July.  

About Edge 

Edge is an independent education foundation. It is dedicated to raising the status of practical and vocational learning, so that all young people have the opportunity to achieve their potential, and the UK’s future workforce is equipped with the skills to be successful in the modern economy. Edge believes that ‘learning by doing’ is as important as academic learning, and that there are many paths to success. Visit www.edge.co.uk for more information. 
