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This activity is intended to guide your understanding of the importance of social capital in your own development as a teacher by helping you
become more aware of your own networks and how these can grow through the course of this Enhancement Activity (and beyond)!

Social capital is best thought of as latent, or untapped, resources that exist within networks of relationships. Social capital is crucial to our success as
adults as it opens up job roles and development opportunities. Helping young people to become aware of this gives them an insight into how
people actually get ahead and climb the ladder of social mobility by opening up opportunities for themselves through the networks they

inhabit. The surprising thing about social capital is that often it is the 'weak ties' that are the most helpful to us. Strong ties are people with whom
we have an ongoing professional or personal relationship with. Weak ties might be people in our network who we met, and are aware of us, but we
may not have a personal, or sustained relationship with. Weak ties are so important because they allow our network to extend much further. Both
weak and strong ties are important for the professional resources they can bring to us and our students.

As we go through the enhancement activity we are going to chart how we might extend our own social capital.

We do this in two stages.
1) Complete the names of existing contact you have in the table below. Feel free to add more than one in each section.
2) For each contact, give them a rating from 1 to 10 depending on whether they are an acquaintance (1) or a close to you eg a family member
(10).
3) Then plot your connections on the radar chart below.
4) As your year progresses, add more contacts and think about how you might harness resources they have to expand the possibilities available

to your students.
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Are they a ‘weak’ or ‘strong’

tie?
Name of 1 (acquaintance) —
contact 10 (close family) How might they help? Who else they might introduce you to.
Friends / contacts
Family
University
Employers

Professional Community

As you go through the Enhancement Activity, try and see how your own social capital is growing as a result of people you meet, places you go and contacts you
make.

A worked example:

Are they a ‘a or ‘strong’ tie?

Name of 1 (acquaintance) —

contact 10 (close family) How might they help? Who else they might introduce you to.
Friends / contacts Rob 7 | Media contacts Other journalists
Family Claire 9 | Legal knowledge Other lawyers
University Tracey 8 | Accessing SLT school contacts Education networks

Being a speakers for

Employers Bruce 3 | headteachers Leaders from the tech sector
Professional Community | Olly 7 | Roles in system reform Researchers and system leaders
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Strength of each tie: 1 (acquaintance) -
10 (close family)
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